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his study delves into the cognitive processes involved in how individuals are persuaded 
to change their beliefs or behaviors in response to messages, and the limitations of 
traditional impact analysis. Traditional impact models often focus on observable 

outcomes and external signs of influence, but they fail to capture the complexity of internal 
cognitive processes. By integrating insights from influential researchers like Herta Herzog, 
Marshall McLuhan, Michel de Certeau, and Roland Barthes, this research aims to provide a 
more comprehensive understanding of influence. Herzog’s work emphasizes the psychological 
gratifications and self-reflective processes that accompany media consumption, while 
McLuhan's medio logical perspective highlights how media reshape consciousness and 
identity. De Certeau’s concept of "repertoire" underscores the indirect and often subtle effects 
of media, which may not be immediately apparent but manifest over time. Barthes’ reader-
response theory suggests that individuals actively reconstruct and interpret texts, influencing 
their personal meaning-making. Additionally, the evolution of digital platforms and the role of 
influencers are examined, showing how these new media forms shape communication and 
influence in ways distinct from traditional models. Influencers utilize platform-specific 
vernaculars and engagement strategies to connect with audiences, reflecting a shift from 
centralized media control to a more distributed and interactive model of content creation. This 
study calls for a more inclusive approach to influence analysis, one that integrates 
psychological, sociological, and medio logical perspectives to better understand the complex 
interplay between media messages and individual cognitive processes. 
Keywords: Cognitive Processes, Psychological Gratifications, Content Creation, Influencers. 
Introduction: 

As social media has proliferated, companies have increasingly leveraged these 
platforms for advertising. Marketing agencies now turn to individuals with large followings and 
significant influence known as influencers, to promote products. Over the past decade, the use 
of visual content on social media, particularly Instagram, has surged, providing brands with a 
powerful means to showcase their products and values. This trend has given rise to a new 
phenomenon: Virtual Influencers (VIs) [1]. 

Virtual influencers are digital entities created by software that can influence people, 
primarily through marketing collaborations or social campaigns. Unlike real people, these 
virtual beings are entirely generated and consumed through digital mediums. They exhibit 
human-like characteristics and behaviors but do not correspond to any real individuals [2]. The 
technology behind virtual influencers remains undisclosed, though it is likely they are 
developed by 3D artists using CGI (Computer-Generated Imagery) and motion capture to 
portray them as real people in authentic scenarios [3]. Sometimes, virtual influencers are 
digitally modified versions of real individuals or a blend of CGI-created heads with real human 
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bodies [4]. It is anticipated that content related to VIs, such as posts, will increasingly be 
generated by Artificial Intelligence (AI), even though it is currently created by humans [5] [6]. 

Recent studies indicate that people engage with posts from virtual influencers three 
times more than those from real influencers, a trend that has persisted since 2019 and 
continued into 2020. In recent years, brands across various industries have embraced digital 
avatars on Instagram, showcasing their commitment to innovation and creativity. Notable 
examples include Renault, IKEA, Prada, and Samsung. During the COVID-19 pandemic, 
virtual influencers played a role in raising awareness about social distancing and preventive 
measures [7] [8] [9]. While the pandemic slowed the growth of human influencers, virtual 
influencers thrived and may have even benefited from the crisis. The appeal of virtual 
influencers is evident in the increasing number of brand partnerships with them, likely due to 
their ability to convey human emotions in everyday scenarios despite their virtual nature. 
Additionally, virtual influencers can be digitally present anywhere and at any time, delivering 
engaging content to their followers [10] [11]. 

Within the digital platform, randomness supplants causality within the aesthetic 
and social framework, as per the researcher's findings. One of the challenges we had 
during our research, especially in the beginning, was the lack of an appropriate sociological 
vocabulary to analyze and evaluate the influencer phenomena. The social sciences' 
apparent embrace of marketing-centric concepts seems to restrict the range of analysis. 
Language, because to its inherent bias, significantly shapes the field of study and the 
accompanying research questions [12]. At first, we tried to divide the digital domain into 
separate domains, imitating a marketing tactic. In contrast, we found that when 
influencers were seen as "creators," there were notable similarities among various fields. 
The concept of compartmentalization, as explained in this context, represents the 
perspective of business. Public segmentation, as previously said, is a consequence of 
cultural business and aids in categorizing information and saturating the cultural market. 
To shift away from marketing-focused language, we adopted a new strategy influenced by 
Giorgio Agamben's epistemological viewpoint. Agamben argues that the fundamental 
nature of the architectural task becomes apparent only when confronted with a severe 
circumstance, such as a burning house. Agamben uses the metaphor of the burning home 
to highlight the significance of going beyond shallow interpretations and rediscovering the 
"essence of phenomena" to understand the fundamental nature of life. Agamben seeks to 
apply the differentiation made by Walter Benjamin in his essay "Goethe's Elective 
Affinities" between the chemist and the alchemist. Benjamin asserts that the alchemist 
possesses the ability to discern the hidden truth within the flame, whereas the chemist 
only investigates the characteristics of wood and ash. The aim of social inquiry is to reveal 
this illusive reality by fostering critical examination instead of only remarking on the 
superficial characteristics of previous experiences. Our research is the first attempt to 
analyze the complex phenomenon of influencers using cultural history and philosophy.  
Methodology: 

This study adopts a comprehensive approach to explore the Metaverse, focusing 
specifically on its less examined facet, the 'Dark verse.' The methodology combines systematic 
review techniques with qualitative analysis to consolidate and synthesize information from 
multiple sources. 
Systematic Review: 

• Database Search: A thorough search was conducted using the SCOPUS database, a 
reputable repository of scholarly and peer-reviewed literature. 

• Initial Search: This search yielded a total of 170 papers relevant to the Metaverse. 
Screening Process: 
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• Title and Abstract Review: Papers were first screened based on titles and abstracts to 
assess initial relevance. 

• Full Text Review: Selected papers were reviewed in full to ensure they met the 
inclusion criteria. 

Inclusion Criteria: 

• Language: Papers published in English. 

• Publication Date: Papers published within the past five years. 

• Type: Peer-reviewed articles and conference proceedings related to technology 
integration, user experience, security, and economic implications within the Metaverse. 

Exclusion Criteria: 

• Language: Papers not written in English. 

• Publication Date: Papers published over five years ago (with exceptions for seminal 
works). 

• Methodological Rigor: Papers lacking methodological rigor. 
After applying these criteria, 115 scholarly papers were selected for in-depth review. 

Qualitative Analysis: 

• Thematic Analysis: The selected papers were analyzed to identify and extract 
significant themes and insights. 

• Narrative Synthesis: Findings were organized and synthesized to present a cohesive 
narrative on the emergence of various themes related to the Metaverse. 

• Focus Areas: The analysis emphasized technological contributions, particularly AI and 
blockchain, their industrial applications, advantages, and disadvantages. 

 
Figure 1: Flow diagram of methodology. 
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Visual Presentation: 

• Diagrams and Visuals: The results are visually represented to enhance 
comprehension, including diagrams and figures (e.g., Figure. 1) that illustrate the 
dynamics influencing the Metaverse. Below is a flow diagram representing the 
methodology. 
This flow diagram visually summarizes the steps taken in the study, from initial 

database search to the presentation of results. 
Results and Discussion: 

Exploring the mechanisms behind the digital impact: a case study that provides 
clear examples. This study aims to elucidate the key attributes of digital impact through 
the presentation of research data obtained from a long-term ethnographic experiment. 
Our study examines the mechanisms that underlie social media influencers and challenges 
the epistemological and terminological frameworks frequently employed to evaluate these 
phenomena in academic, journalistic, and popular contexts. An undercover study of 
online social behavior was carried out from March 2020 to May 2021, specifically 
examining user actions inside YouTube and Instagram and the operating mechanisms of 
these sites. To understand the social interactions across different communities, they spent 
a significant amount of time online, carefully studying postings and, especially on 
Instagram, stories. We employed field notes to record the frequency and widespread 
appeal of specific events, including written observations, downloads, and screenshots. 
Furthermore, our study included thorough and precise times of observation, namely 
during Instagram live broadcasting. 

The examination of two highly influential individuals, specifically chosen to assess 
any potential modifications in communication strategies, along with three less prominent 
individuals, selected from a larger pool due to their varied range of activities, 
demonstrated that narratives are the primary means of horizontal communication in 
relation to community involvement. Conversely, the utilization of feeds facilitates the 
dissemination of information to a wider range of persons, including those who visit the 
page sporadically. The communication in digital environments inherently displays dualism. 
Blogs are categorized as "ex-time space" or "extimate space" because to their boundless 
nature on online platforms. In these spaces, authors engage in communication with both 
familiar users, such as family and friends, as well as strangers. This concept is shaped by 
Patrice's investigation into contemporary enthusiasts. 

In 2016, Instagram brought about a significant change in how users express 
themselves by introducing stories, which provided two different ways for users to engage 
with the community. As per a user, the idea of ephemerality signifies a significant 
departure from earlier conceptions of social media, which prioritized the enduring quality 
of communication as a defining feature. The primary distinction between these two modes 
of communication is in the aspect of time: the feed revolves on a robust feeling of 
identity, whereas stories are organized around constraints. Community time is 
distinguished by its rhizomatic quality, continuously developing due to the diverse 
interconnections and distinct persons engaged, rather than adhering to a linear or circular 
pattern. Temporal alterations are employed to facilitate a non-linear process, in which 
each event independently determines its own temporal progression. 

Instagram stories have a fixed duration, but they may be extended indefinitely by 
adding more content, giving the impression of being never-ending. The recurrence of 
pieces develops a correlation among members of the society, replacing the emptiness 
caused by their absence with the certainty of their existence. This innovative 
understanding of time is distinct from the changes observed in cinematic time, which are 
characterized by the rhythmic speeding up of montage. Instagram stories give the illusion 
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of time expansion by transporting viewers to another universe where community 
members feel a sense of belonging. 

Although tales are delivered in serialized, on-demand segments, they must be 
finished within 24 hours, encouraging prompt community engagement. The incorporation 
of this multi-community shared time into everyday life disrupts the existing temporal 
norms of institutions such as work, family, and education. In a world where every 
individual has their own distinct temporal pattern, the totem acts as a cohesive influence 
for their community and symbolizes an informal concept of time. The community 
members are bound together by an insatiable longing for consumption, resulting in a 
continuous process of decay and regeneration that enhances the appeal of storytelling. 
The continuous cycle, marked by slight modifications, sustains the enjoyment of 
involvement and converts it into an obligation. The aesthetic of Stories provides a 
window into the everyday lives of users, promoting the formation of community 
connections by showcasing exclusive content that is accessible exclusively to active 
participants. 

Upon analysis, it is shown that influencers utilize narratives to create a fictional 
domain that incorporates not just subjects but also language patterns and social customs. 
These components act as the metaphorical bond that brings together the members of the 
community. Narratives possess the capacity to immerse individuals into the symbolic 
structure of a community, so fostering inclusivity. However, they can also be limited to 
individuals who do not regularly participate because of their transient nature.  The stories 
possess the smooth and visually pleasing qualities of radio and television, while the feed 
employs a typographic design that evokes the characteristics of photography and 
newspapers. This generates a persistent and intimately connected narrative identity for the 
individual. The frequent emphasis on the mix of persistence and discoverability 
contributes to the lovely mood exuded by feeds. Take, for example, The_food_sister, an 
influencer from Italy. On April 30, 2021, she celebrated the achievement of attaining 
10,000 followers by posting a message that provided a comprehensive account of her 
journey and motivated community members to share their own experiences.  

Table 1: Key Influencer Strategies in Digital Spaces 

Strategy Description Example 

Emotional 

Intelligence (EI) 

Creating content that resonates 

emotionally with audiences, 

fostering engagement 

Influencers using personal stories to 

connect deeply with followers 

(influence-insiders.com). 

Algorithm Affinity 

Aligning content with social 

media algorithms for increased 

visibility 

Tailored posts to platform-specific 

trends, e.g., short videos on Instagram 

Reels (influence-insiders.com). 

Cross-Platform 

Content 

Optimization 

Adapting content to the 

nuances of different social 

media platforms 

Customizing content for Instagram, 

Twitter, LinkedIn, etc., for optimal 

engagement (Artsy). 

Innovative Use of 

VR and Digital Art 

Utilizing virtual reality and 

digital effects to push artistic 

boundaries 

Ian Cheng's live simulation videos and 

Jacolby Satterwhite's digital animations 

(Artsy). 

Live broadcasts are an additional component that functions as a digital version of 
conventional media celebrations. An influencer-centric society demonstrates the evolution 
of a collective imagination characterized by proverbs, myths, and cultural legends that 

https://www.influence-insiders.com/blog/crafting-your-social-sphere-the-art-of-influencer-magnetism-in-the-digital-age
https://www.influence-insiders.com/blog/crafting-your-social-sphere-the-art-of-influencer-magnetism-in-the-digital-age
https://www.artsy.net/article/artsy-editorial-8-artists-pushing-limits-digital-effects-vr
https://www.artsy.net/article/artsy-editorial-8-artists-pushing-limits-digital-effects-vr
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mold an individual's sense of self. Within this shared imagination, a powerful type of 
influence emerges, where certain linguistic expressions and references to symbols naturally 
convey underlying perspectives, principles, and ways of life. Therefore, my research 
supports the claims made by individuals who argue that rhetoric is a common element in 
everyday conversations. Thus, this includes the ways in which influencers and their 
communities engage, with rhetorical topoi playing a crucial role in shaping the idea of 
citizenship. In this particular context, the notion of persuasion is intricately connected to 
the concept of identification. Burke defines this process as "consubstantiation," which 
pertains to the possible narrative linkage that arises among those involved in conversation.  

Three notable influencers—Artemisia, the_food_sister, and Sara Porro—who 
possess a profound affection for the esteemed Anglo-Israeli chef Yotam Ottolenghi, serve 
as prime examples of this phenomena. At the start of 2021, they together created the 
hashtag #lebambinediottolenghi and arranged numerous live IGTV broadcasts where they 
individually cooked recipes from Ot-tole Nghi’s famous cookbooks in their own kitchens. 
As a result, a large number of imitators appeared and spread Ottolenghi's recipes by using 
the assigned hashtag. Every influencer presents a highly respected object that is infused 
with a variety of beliefs to their community. 

Disseminating Ottolenghi's recipes on the internet has a discernible impact in 
virtual settings, as opposed to being a neutral action. This is a targeted method for 
exerting influence on individuals in digital environments: Individuals who establish a 
community centered around themselves act as a conduit that can have both immediate 
and indirect impacts on people. These impacts might either be instantly apparent or 
develop gradually and unpredictably over time, posing challenges for researchers to detect. 
This is accomplished by creating a hypothetical situation, referred to as an imaginary, that 
acts as a symbolic foundation for the development and spread of symbolic ideas inside the 
community, in cooperation with other community members. This phantasm then evolves 
into the shared legacy of the community. 

When analyzing this situation, the significance lies in the conceptual frameworks 
that the influencer promotes and his group adopts, rather than individual utterances. In 
essence, the influencer acts as a catalyst, exerting influence across both cultural and 
emotional domains. This transformation does not happen suddenly, but instead takes 
place gradually, minute by minute, through the information he gives and the tools he 
employs to create it. The collective imagination, such as the one created by the media, is 
collaborative and influenced by the interactions between influencers and their followers.  

The platform system inherently fosters these forms of influence through its 
persistent emphasis on communication, resulting in the reshaping of social structures and 
the introduction of novel dynamics in interactions. Their unique selling point is in their 
emphasis on fostering human connections. Essentially, these are "technologies of 
connectivity" that have caused changes to societal structures. Nevertheless, the results of 
our study prompt us to inquire whether the relationships established on these platforms 
are only reliant on social interactions. The theory posited here proposes that platforms 
enable the formation of distinct relationship dynamics focused on seduction and 
innovative forms of social relationships. The intricate character of digital influence is 
demonstrated by the possibility for influencers' interaction strategies with their followers, 
which are sometimes seen as "commercial," to also serve as seduction techniques.  

One could contend that the concept of seduction in communication extends 
beyond its commercial connotations and instead embodies its underlying paradigm. 
Roland Barthes succinctly defines the notion of punctum as something that goes beyond 
basic visual stimulation and elicits a profound emotional reaction. Barthes proposes that 
every image or message evokes different levels of engagement and enjoyment. Although 
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an image may first captivate the viewer's attention based on personal preference or 
curiosity, a punctum, which is a component that deeply affects the viewer and elicits a 
strong emotional response, ultimately leads to a deeper level of engagement. The punctum 
symbolizes a deep and meaningful bond, based on human sensibility, between the viewer 
and the image. Through captivating the audience, it has the power to convert indifference 
into a deep connection, transitioning from mere liking to admiration, and promoting a 
heightened degree of engagement. 

In the field of digital media, content creators deliberately shape their messages to 
arouse curiosity and captivate readers, promoting a deeper and more meaningful 
relationship. Therefore, the effort to be punctual demonstrates the skill of engaging 
others, which is crucial for successful communication and goes beyond corporate goals to 
cultivate deep ties with audiences. Seduction has emerged as a prevalent kind of 
communication, wherein artists intentionally endeavor to cultivate sexual allure and incite 
desire, so establishing a relational framework. When creating messages on YouTube or 
Instagram, individuals feel compelled to take into account the preferences and affinities of 
other users. This is consistent with Edgar Allan Poe's theory in The Philosophy of 
Composition, in which he argues that the fundamental nature of artistic expression resides 
in the pursuit of a distinct "effect." Poe maintains that authors intentionally craft their 
works with the intention of eliciting specific emotions or reactions from their audience. 
This inclusive approach highlights the notion that art is designed to be appreciated by the 
audience by acknowledging their existence within the creator's artistic aim. 

In the context of digital platforms, this communication ethos applies to all users of 
the platform, not only professional authors. Users on widely-used social media sites like 
Instagram and YouTube intentionally select and arrange their communication to attract 
and involve others, leading to exchanges that are more amusing and engaging rather than 
solely practical or utilitarian. Online relationships are established by utilizing words, films, 
and graphics that represent the attractiveness of communication. 

After closely interacting with the YouTube and Instagram communities, it is clear 
that artists continually look for platforms that allow them to freely express themselves and 
interact with their audience. The multitude of platforms in human life functions as a vast 
reservoir of media, communication methods, and resources. To gain a comprehensive 
understanding of these occurrences, it is crucial to recognize the intrinsic connection 
between communication and seduction. The effectiveness of influencer-brand campaigns 
is dependent on the communication abilities of individual producers, as indicated by an 
analysis of their cooperation. Brands leverage the appealing visual and written material 
produced by influencers, who possess skills in photography, journalism, and storytelling, 
to effectively engage and captivate their intended audience. This occurrence was 
demonstrated with the introduction of Apple's iMac M1 2021 in Italy, when influential 
individuals in the field of technology were provided with computer prototypes to integrate 
into their own personal creative videos. The project focused on doing a content analysis 
of a specially generated video and investigating the narrative identities of the top five 
Italian technology influencers who took part in the advertising campaign. Based on our 
statistical analysis, every influencer offers a distinct viewpoint on the product. For 
instance, two well-known Italian influencers that provide personalized recommendations 
are Andrea Galeazzi, with a YouTube audience of 1.34 million, and Otto Climan, with 
289,000 followers. The brand abstains from altering the message and instead relies on the 
influencer's unique bond with their audience, which serves as their genuine source of 
influence. 

The resulting polyphonic representation of the product effortlessly combines with 
the metaphorical domain of the community, displaying elements of drama, closeness, 
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technical skill, and joy. Aside from the act of buying goods, the impact of artists' 
communication creates a symbolic ambiance that customers choose to engage with due to 
their fascination. Therefore, the capacity of creators to mold a legendary storyline and 
imbue a feeling of identity in their audience is the source of their communication's 
influence. 
Discussion: 

In order to fully comprehend the intricacies of influence as previously explained, it 
is imperative to depart from the traditional sociological interpretation of the term. Denis 
McQuail, in his essay "The Influence and Effects of Mass Media," elucidates that the 
notion of influence in the domain of mass communication has conventionally been 
delineated with regards to its capacity to mold individuals' views and behaviors. Robert 
Dahl defines power as the ability of one entity to coerce another into acting contrary to 
their own logical judgment. This concept is consistent with Dahl's definition, which states 
that "A has dominion over B to the extent that A can force B to take actions that B would 
not otherwise take." Therefore, the idea of influence includes the intentional use of one's 
authority to exert control over a larger group or community, whether through personal 
relationships or media platforms [13] [14]. 

However, the recipient's internal processes are frequently overlooked in favor of 
the external signs of the influence. What are the cognitive processes that occur in persons 
who are convinced to change their beliefs or behaviors in response to a message? In order 
to fully comprehend this component, it is necessary to explore the notion of "impact 
analysis" in further detail. effect analysis is a method used to identify the significant 
aspects that greatly affect individuals' decision-making processes. This methodology, 
primarily relying on statistical calculations and demographic information, offers just a 
surface-level comprehension of the complex dynamics at action [15]. 

To gain a greater understanding of the mechanics of influence, it is crucial that we 
extensively examine the complex interaction between communication messages and the 
internal cognitive processes of recipients. This requires a transition towards more inclusive 
methods that take into account the psychological, social, and environmental aspects that 
affect how individuals respond to persuasive communication. In order to fully 
comprehend the recipient's personal experience and cognitive changes, we need to go 
beyond the limitations of existing methodologies for analyzing influence [16]. 

The renowned work "On Borrowed Experience: An Analysis of Listening" 
authored by Herta Herzog. Daytime Sketches represents a notable shift in sociological 
research by examining the tremendous influence of message exposure on an individual's 
ego. Herzog utilizes Freudian psychoanalytic concepts to identify the psychological 
satisfactions that viewers derive from his work, which is commonly seen as the forerunner 
to "gratification studies." She posits that listeners either engage with or distance 
themselves from the portrayed reality in radio broadcasts through mechanisms such as 
pity, catharsis, or schadenfreude (the enjoyment derived from the misfortunes of others).  

Herzog highlights the significance of doing substantial quantitative evaluations and 
consistently monitoring the changes in the aspirations, cognitive processes, and lifestyles 
of female listeners impacted by radio programming. Herzog's research is based on the 
notion of "feeling," which prompts interviewees to contemplate their encounters with 
media and recognize the changes they have undergone as a result. Herzog's meticulous 
exploration of perception and self-perception is clearly apparent in this process of self-
examination [16] [17]. 

Herzog's study emphasizes the significance of a significant shift in audience 
consciousness for the sociological analysis of media effects and influence. Herzog 
explores complex patterns of influence that deeply enter the mind and bring about human 
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development, instead of just emphasizing observable outcomes. The detection of this 
transition can only be achieved by self-reflection, as individuals trace the nuanced changes 
back to their encounters with media consumption [18]. 

When considering this viewpoint, sociological investigations into influence align 
with the medio logical research pioneered by Marshall McLuhan in the 1960s. According 
to McLuhan's research, influence can be understood as a process in which the self-
experiences a transformation as a result of changes in perception and emotion brought 
about by the media. Contends that by the ongoing modification of sensory impressions, 
media influence the creation of a secondary reality and fundamentally change human 
identity. According to this concept, the media not only disseminates information but also 
fundamentally alters the structure of consciousness and perception, resulting in significant 
changes in both individual and societal identities [19]. 

Table 2: Key Stages of Developmental Trajectory to Approximate the Evolution of 
Influencers 

Stage Time Period Key Characteristics 
Influence 

Level 
Key Milestones 

Blogging Era 2000-2005 

Early influencers started as 
bloggers, sharing personal 
stories, reviews, and 
opinions. 

Low to 
Moderate 

 

Rise of Social 
Media 

2006-2010 

Social media platforms like 
Facebook, YouTube, and 
Twitter enabled broader 
reach and new content 
formats. 

Moderate to 
High 

2006: Launch of 
Twitter 

Instagram and 
Visual Content 

2011-2015 

Instagram popularized visual 
content, leading to the rise 
of influencers who focused 
on aesthetics, lifestyle, and 
branding. 

High 
2010: 
Instagram's 
founding 

Monetization 
and Brand 
Partnerships 

2016-2018 

Influencers began 
monetizing their content 
through brand partnerships, 
affiliate marketing, and 
sponsored posts. 

High to Very 
High 

2016: Instagram 
Stories launch 

Emergence of 
Virtual 
Influencers 

2019-Present 

Introduction of AI-driven 
virtual influencers, blending 
creativity with technology to 
engage audiences in new 
ways. 

Very High 
2018: Lil 
Miquela gains 
popularity 

Integration of 
AR and 
Metaverse 

2022-Present 

Influencers began leveraging 
AR and VR technologies, 
creating immersive 
experiences in the 
Metaverse. 

Peak Influence 
with 
Technology 

2022: Major 
brands adopt 
Metaverse 
campaigns 

By combining a medio logical viewpoint with the traditional sociological 
examination of influence, one might understand influence as a mechanism for modifying 
consciousness and knowledge, or as a transformation in one's own identity. This 
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modification might happen unintentionally as a result of several things, such as different 
geographical areas, tangible objects, or certain situations. Alternatively, it might be 
intentionally provoked by the media and individuals. Unbeknownst to the person at first, 
it can subtly shape their sense of self over time, either gradually or unexpectedly, similar to 
a discovery that occurs after their death [20]. 

The comprehensive notion of influence, which encompasses not just media but 
also other social, cultural, and technological domains, poses difficulties in accurately 
measuring and confirming its impacts. Influence is a continuous and boundless 
phenomenon that functions autonomously from the means through which it operates, 
hence posing difficulties in precisely defining and quantifying it.  
Conclusion: 

Our research deviates from traditional impact models by integrating notions from 
Michel de Certeau, namely his assessment of a work's "effect" in relation to its actual 
execution and subsequent behavioral consequences. De Certeau highlights the importance 
of comprehending the process by which a message becomes assimilated into the user's 
sense of self, akin to a prosthetic, until it is manifested through the user's actions, rather 
than only concentrating on externally visible behaviors. The term "repertoire" implies that 
the manner in which individuals utilize and generate communication practices contributes 
importance to the compilation of such communications. 

De Certeau's methodology emphasizes the inherent passivity of consumption, in 
contrast to previous studies that mostly focused on evaluating the immediate effects of 
message exposure. The author emphasizes the importance of the "unseen" and 
"unnoticeable" aspects of consequences, which frequently manifest indirectly and take 
time to become evident. The consequences of consumption may not be immediately 
evident, but instead may emerge later and impact the processes of recognition in subtle 
and unforeseen ways. De Certeau contends that consumers should be categorized 
according to their utilization of things rather than exclusively on their buying patterns. 
This emphasizes the significance of taking into account how individuals assimilate and 
integrate media into their daily routines, therefore molding their identities and encounters.  

The focus on the "unseen" aspect of consuming strategies highlights the indirect 
visibility of their consequences, which may remain dormant until they are revealed by 
following events. The existence of this hidden creature in a person's memory represents 
the intricate nature of contemporary life, marked by the ongoing cycle of remembering 
and reevaluating prior interactions. The sporadic process of recalling prior experiences 
unveils the influence they have had on the individual's emotional makeup, so aiding in 
their continuous self-rejuvenation. Michel de Certeau's criticism of reading as the 
"exorbitant eye" of contemporary culture and consumption was greatly shaped by Roland 
Barthes's concepts, namely those expounded in The Pleasure of the Text. Barthes 
establishes an analogy between the reader and a spectator at a striptease, eagerly awaiting 
the revelation of concealed information within the text. Like a spectator, the reader 
enthusiastically explores the text, discarding uninteresting parts and focused on those that 
may disclose something vital. 

Barthes contends that because readers are individualistic, the author is unable to 
exert control or affect the reader's response to the text. Barthes contends that the diverse 
range of emotions, reactions, and emotional states that are evoked during the process of 
reading are what contribute to the enjoyment obtained from reading. Every reader 
interacts with the text by analyzing it, which leads to its fragmentation and then reshaping 
it according to their own understanding. De Certeau expands on this idea by proposing 
that the reader creates a new structure for the text through interpretation, separating it 
from its original context. Reading is a process that transforms and changes as readers 
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analyze and interpret the text, always revising and evolving their understanding. Research 
shows that users can become potential content creators using digital platforms, so 
expanding and building upon Michel de Certeau's research. In the present era, people have 
the capacity to produce and share material through several channels available in 
interconnected digital environments. This growth represents a shift from the traditional 
media production model, which was dominated by a small group of broadcasters because 
of the substantial expenses involved in production and distribution. 

The author labels the conventional model, which involves centralized production 
and control over cultural output, as the "industrial information economy." Conversely, the 
advent of digital platforms has facilitated a different method known as distributed 
production. The progress in communication technology has enabled the production, 
distribution, and preservation of cultural content in ways that were previously impossible 
to achieve. The emergence of digital platforms has enabled individuals to engage in 
cultural production and challenged the control of conventional media gatekeepers, hence 
democratizing the content creation process. The enhanced agency and autonomy of 
consumers in selecting the information they engage with and consume has significant 
ramifications for media consumption. 

By leveraging modern technology, people can actively enhance and expand 
knowledge through diverse means, including sharing comments, images, and emotions 
that are directly associated with the original content. This augmentation reveals a 
previously hidden parallel and spontaneous result. Although digital languages facilitate 
greater user engagement and the incorporation of personal viewpoints and contributions, 
they do not fundamentally modify the basic accessibility of the work. Michel de Certeau 
describes productive consumption as the process of creating personal narratives by 
utilizing pre-existing language and grammatical abilities. Every consumer action not only 
encompasses technology advancements but also signifies a continual and unconscious 
reorganization of one's identity. The relationship between influencers and their followers 
is vital, covering not just social ramifications but also aesthetic and linguistic aspects. The 
user maintains the central focus of this interaction. 

It is imperative to perceive influencers as individuals who generate content, rather 
than subscribing to the prevailing notion that they are only driven by monetary gain or the 
aspiration for online recognition. They are regarded as a prominent category of online 
celebrities since they have the capacity to draw and maintain a substantial number of 
followers on social media platforms. This is accomplished by creating captivating and 
customized content that can enhance communications and act as channels of information. 
Authors continuously strive to find novel approaches to articulate their ideas, and they 
work within a domain where these two elements converge. Their effort to bring life to 
their products is characterized by a persistent investigation of ideas, beauty, and methods. 
These individuals devote their lives to creating stories, images, or communications that 
develop a bond with their audience, regardless of whether they are influencers, writers, 
artists, or filmmakers. 

Authors typically embark on a trajectory that entails expanding the limits of their 
imagination, drawing from personal experiences, and engaging in linguistic 
experimentation to provoke emotions and spark inspiration. Every word in a text creates 
vivid mental images in the reader's mind, forming people and worlds that leave a lasting 
impression in their memory even after finishing the book. Similarly, artists explore the 
possibilities of their chosen mediums, utilizing various forms, colors, and textures to 
portray ephemeral moments or lasting truths. Their goal is to exceed the limitations of 
tradition by creating new and inventive methods of communication that both astonish and 
defy expectations. Influencers consistently modify their content and engagement 
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approaches to successfully engage and establish a connection with their audience, all with 
the objective of staying current and leaving a substantial impact. Within the expanding 
online community, people employ digital platforms as vehicles for self-expression, 
combining relatability, creativity, and authenticity to forge connections. The creative 
pursuit in each of these endeavors entails not simply an abrupt epiphany but also an 
ongoing process of investigation, enhancement, and transformation. This pursuit requires 
a delicate equilibrium between instinct and talent, driven by enthusiasm, curiosity, and an 
unwavering dedication to perfection. 

Influencers specifically utilize their digital platforms to exhibit themselves, and it is 
their enlightening and candid demeanor that grants them their popularity. They serve as 
catalysts, exerting influence on the emotional climate that individuals in their culture 
experience. Influencers enhance the commonplace by employing visuals, videos, and 
written content, merging real life with narrative elements in a manner similar to other 
media forms like TV shows or literature. The research demonstrates that affinity networks 
offer a vantage point for better understanding social networks. Furthermore, it 
emphasizes that the social bond between influencers and followers primarily revolves 
around an aesthetic dimension. Platform vernaculars are the distinct languages and 
communication systems that emerge within digital platforms. Each platform has unique 
attributes, such as its own set of grammatical standards, stylistic norms, and logical 
frameworks, that influence how users can interact and create content. These affordances, 
which are unique features of the platform, are offered by both the platform itself and its 
users. Users customize and adjust the platform to suit their mediated activities and 
communication patterns. The use of platforms is determined through a collaborative 
process involving constant talks between the platform's features and the behaviors of its 
users. It is influenced not only by the platform's structure or functions. Users have a 
crucial role in shaping a platform's language by actively participating in its features, 
experimenting with various forms of expression, and collaboratively developing 
communication norms and guidelines. The influencer's style significantly impacts the 
dynamics of their community and shapes how others interact with the platform. The 
negotiating process is distinguished by its dynamic nature, always changing as a result of 
several factors such as cultural trends, technological advancements, and social dynamics. 
Community members can use the influencer's style as a standard for several elements of 
his communication, content creation, and platform usage. Creators with the capacity to 
develop and live on digital platforms have a vital role in determining the dynamics of 
these innovative ecosystems. 
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